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1. [bookmark: _Toc111698637]Policy
[bookmark: _Toc111698638]‘Social media’ refers to online platforms used to create, share, or exchange information and content in virtual communities. This includes but is not limited to Facebook, Instagram, LinkedIn, Twitter (X), YouTube, TikTok, WeChat, WhatsApp, and online forums or review platforms.
Regardless of whether social media is used for business-related activity or for personal reasons, the following standards apply to members of our practice team, including general practitioners. Practitioners and team members are legally responsible for their postings online and may be subject to disciplinary action, including termination of employment or contract, if their posts are found to breach this policy or relevant legislation.
Our practice complies with the Australian Health Practitioner Regulation Agency (AHPRA) National Law and the RACGP Standards for General Practices, and takes reasonable steps to prevent or remove content that may breach advertising or privacy regulations.
2. Procedure

Our practice has appointed the Practice Manager, Coco Gao, as our Social Media Officer, with designated responsibility to manage and monitor the practice’s social media accounts. All content posted on the practice’s social media platforms must be pre-approved by the Social Media Officer.

Use of WeChat
Our clinic currently maintains an official WeChat account, which is the only social media platform actively used by the practice. This platform is used solely for non-clinical purposes, including:
· Appointment enquiries or facilitation
· Occasional public health announcements (e.g. flu vaccine availability)
We do not use WeChat to provide medical advice, respond to clinical questions, or discuss treatment plans. Sensitive or identifiable health information is not exchanged through this platform. All communications are managed by authorised staff and are subject to the same approval, professionalism, and privacy standards outlined in this policy.
General Social Media Guidelines
When using the practice’s social media, all members of our practice team will not:
· Post any material that is unlawful, threatening, defamatory, pornographic, inflammatory, offensive, or misleading
· Share any patient information, personal staff information, or confidential business content (e.g. internal procedures, billing policies) unless that information is already public
· Post content that could damage the reputation of the practice or its staff

· Impersonate another person, staff member, or use another account without permission
· Use social media to distribute unsolicited messages or solicit products, services, or donations
· Attempt to speak on behalf of the practice unless authorised to do so
· Include copyrighted or confidential third-party content (e.g. music, images, articles) without proper permission
· Post testimonials or comments that may be interpreted as advertising a regulated health service in breach of AHPRA guidelines
Any social media activity must be monitored in accordance with the practice’s current policies on internet, email, and digital communications.
We do not engage in clinical discussions through social media. Any patient request for health information, advice, or care received via social media will be redirected to appropriate formal communication channels (e.g. phone or in-person consultation).
Testimonials and Advertising Compliance
Our practice takes reasonable steps to remove testimonials or reviews that promote our services or individual practitioners where these appear on platforms we control, in accordance with AHPRA advertising guidelines. We are not responsible for removing unsolicited reviews posted on third-party websites that are not under our control (e.g. Google).
Personal Use of Social Media
If any team member identifies themselves as being affiliated with the practice on their personal social media, they must:
· Use a disclaimer such as: “The views expressed in this post are my own and do not reflect the views of the practice.”
· Not post photos taken in clinical areas or share content related to patients, staff, or the practice without permission
· Refrain from posting anything that could reasonably be considered unprofessional or in breach of patient privacy
Monitoring and Enforcement
All members of the practice team are reminded of this policy during induction and through regular staff training. Our social media practices are reviewed annually to ensure compliance with applicable law and professional standards.
The practice reserves the right to remove any content it deems inappropriate and to take disciplinary action where breaches occur.
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